Realtors Go the e-way to Sell Homes

NEW TREN {3 Homng online space to play bigrole in sales, builders launch portals to let customers buy home online
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Until recently, real estate portals
were used by home buvers to re-
search on floor plans and price of
apartments but buildersaretaking
this process to the next level: you
can now buy a home online.

With growing internet penetra-
tion, builders have realised the po-
tential of the online space in sell-
ing homes and some have even
tasted success. Mumbai-based
Lodha group has generated over
100 bookings through its online
portal for its new township project
Palava in Navi Mumbai.

“We see the online space offering
the potential for us to connect with
consumers in new ways across the
engagementcycle, fromfirstcontact
to providing basic information all
the way to bookings and sales,” says
a spokesman of the Lodha Group.

Earlier this year, Tata Value
Homes, a 100% subsidiary of Tata
Huusmg sold over 200 apartments

across five of its projects in a four-
day online campaign. It had earlier
sold 50 homes online during the
Google Online Shopping Festival,

“About 70-80% of the homesearch
happensonline which prompted us
to take the next step and offer the
option of buying a home online,”
says Rajeeb Dash, head marketing
services at Tata Housing. “The ex-
ercise was targeted at not only the
primary local market but also the
NRI base which is more open to
such transactions,” he adds.

Tata Housing has tied up with
banks like IDBI to facilitate sales
of homes online, A buyer can nar-
row down the apartment he wants
to buy, pay an online booking
amount of T60,000 through credit
or debit card and the house isallot-
ted to him. The buyer can then com-
plete further payments and for-
malities online or offline.

However, there's a catch: buyers
need to think twice before they
make such a purchase astheonline

‘“booking amount is not refundable.
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While online property buying is
still at its nascent stage when com-
pared to buying clothes, electron-
ics or books, real estate comipanies
have seenan uptick in web transac-
tions of late. Buying a homeonline
has several advantages, say build-
ers. Buyver cannot only see a large

number of properties in the mar-
ket, obtain details such as home
values and asking price, but also
search for a home in a specific

~ neighborhood or area of choice.

A recent study by Google India
showed that over 50% of real estate
buying decisions are influenced by
internet research and the phenom-
enon of researching online for real
estate information was not limited
to metros but also extended to
buyersintier-2 cities.

Nowadays, builders are more
transparent and offer all the pro-
ject details online, which eases the
due diligence process for buyers,
says Surjit Singh, president-mar-
keting, RNA Corp. Initsresidential
project, RNA Viva, the company
has installed cameras at the pro-
ject site which allows the buyer to
check real time progress and up-
dates of the project online.

As the amount of gquality infor-
mation listed on  these property
websites is increasing, the online
business is expected to grow at a

CAGR of 40-60% in the next five
years, says Sandeep Singh, chief
executive officer at Century 21 In-
dia, areal estate franchisor
Builders anticipate the online
space will play a major role in
home sales. For them, it is one of
the cheapest options to sell homes.
“Typically, the online marketing
spend for every 1.000 homes sold is
around 2-3 crore,” says Arjun Ag-
garwal, chief executive officer,
Bhartiya City, on the investment in
online space. Online housing por-
talsarebettingbigonthistrend. “As
the buying decision is moving on-
line, we will soon see the ‘Add to
Cart optionevenon realty portals,”

‘says Advitiva Sharma, co-founder

of Housing.com, a realty portal.
But buying a home online also
takes the security risks to another
level. “People need to take basic safe-
guards and verify the genuineness
of the information as the transac-
tion involves big money,” says Mu-
dassir Zaidi, national director, resi-
dential agency, Knight Frank India.



